
Review Your 2021 
Marketing Webinar



Housekeeping
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● Put your questions in the chat

● Turn off video and microphone



In the chat...
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● What did you do for your 2021 

marketing?

● social media

● website

● seo

● email newsletters

● blog

● magazine ads

● networking



Samantha Gernhart

About Me
● Moved from BC to ON March 2020.

● Business for over 16 years.

● Specialize in marketing, web, and graphics.

● Education is in Marketing Management and 
Web Development.

● Busy mom to three children.

● Love teaching and sharing the knowledge.
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Web traffic is among the top two 
most-common measurements of 
success for content marketing 

strategies.



Why Review Your Marketing?
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● You stand more of a chance of reaching your 

goals

● You’ll know what works — and what doesn’t

● It forces you to be data-influenced

● You can revise your business marketing strategy

● It will make you a better marketer

● Provides an indication of what activities should 

be used in the future



Marketing Analytics vs Marketing Metrics

7

Marketing analytics is a measure of the 

effectiveness of an organization's marketing 

strategies to ensure that marketing dollars are 

being spent wisely. 

Marketing metrics are quantifiable, or 

measurable, values that organizations can 

compare and use to make decisions about 

their products or their marketing strategies.



Marketing Analytics
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● Analyzing the present: analyze data from current campaigns and activities in order to get a 

clear picture of where the marketing activities stand and to compare them to past campaigns. 

In this case, they’ll be focused on website traffic and sources for it, and social media 

engagement and click-throughs, as well as the current state of the sales pipeline and revenue 

metrics.

● Reporting on the past: reported analytics at the completion of campaigns, focusing on 

information like lead conversion, customer lifetime value, and sales funnel churn rate. 

● Predicting for the future: analytics to plan successful future marketing activities. This type of 

analytics will include lead scoring, targeted content distribution, and up-selling readiness and 

relies on data sets as well as modeling and AI.



Why is marketing analytics important?
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Marketing analytics gives marketers the 

information they need to plan successful marketing 

campaigns and carry out activities that will help 

them reach their strategic goals. Without 

marketing analytics, marketing departments would 

be reliant on guesswork to make choices about 

how to spend the marketing budget, what 

channels to use to promote their brand, and what 

customers to target to reach the best outcome. 



What actions to take based on analytics?
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● Incorporate keywords

● Replicate successful campaigns

● Engage new markets

● Optimize CRM

● Adjust product or service
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Video will be the top investment 
for B2B brands in 2022.



Why do marketing metrics matter?
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According to a Google study done in partnership with MIT, 89% of leading marketers use 

strategic metrics, like gross revenue, market share, or CLV, to measure the effectiveness 

of their campaigns. Some of the benefits of using these and other metrics include: 

● Having data to support informed decision making

● Knowing which channels provide the highest ROI

● Justifying marketing spend and overall budget allocations

● Increasing results across the board

● Honing in on where and how to maximize lead conversion



How to set your key marketing metrics
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● Goals

For example, if your goal is to increase sales by 5% this quarter, tracking the number of 

likes on your recent Instagram post probably shouldn’t be your top priority. Choose 

marketing metrics that are directly connected to your desired outcome. Also, don’t forget 

strategy. When outlining your goals, it’s good to know how you’ll pursue them. Whatever 

strategy you choose will also determine which marketing metrics are best. 

In the above example, if you know that BOFU content, such as a blog post on competitor 

alternatives that heavily features your product, is a big part of your strategy, then you will 

want to monitor metrics such as CTA link clicks, page views, and average time on page.



How to set your key marketing metrics

14

● Focus

Sure, there are pie-in-the-sky metrics that marketers get really excited about 

tracking. After all, we know that knowledge is power, and it’s natural to want to 

know what’s going on in every facet of your business. But we know from 

personal experience that it’s often time-consuming and counterproductive to 

chase after every metric just because you think you should.



Examples of marketing metrics
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● Cost per acquisition (CPA)  

● Cost per lead (CPL) 

● Customer lifetime value (CLV)

● Click-through rate (CTR) 

● Bounce rate 

● Goal completions 

● Lead-to-customer conversion rate

● Multi-touch attribution

● Engaged time 

● Quality of inbound links

● Social media engagement

● Unengaged subscribers

● Website conversion rate

● MQL to SQL ratio

● Internal metrics



5 Most Important Metrics in Marketing
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Here are a few KPIs to focus on to measure marketing effectiveness regarding engagement:

● Click-through Rate: CTR is a good KPI for measuring the engagement of anything from 

landing pages to emails to ads. It measures the percent of people who click on a link they saw.

● Bounce Rate: the percent of website visitors who leave your site after only visiting one page.

● Time on Site and Pages Per Visit: measuring engagement with your website can be 

determined by how long and deeply a visitor explores your site.

● Social Media Likes and Replies: on social media, number of followers is far less important 

than the number of people who are engaging with your content through likes, replies, and 

shares.
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Let’s review some of mine!
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Questions?
Topic ideas for next webinar?



Let’s Connect!

Samantha Gernhart

WEBSITE
www.claritydesigns.ca

EMAIL
info@claritydesigns.ca

PHONE
519-770-7358


